
NSW SES Ethical 
Framework

When faced with an ethical 
dilemma, a Member must consider 

these questions

Is it legal?
Is it consistent 

with the NSW SES 
Code of Conduct 
& Ethics, Values, 
principles, and 

policies?

What may be  
the consequences 
for my colleagues, 
NSW SES, and me?

What may be the 
consequences for 

other parties?

Can I justify my 
actions and be 

accountable in the 
event of external 

scrutiny?

What could be the 
reaction of my 

family and friends 
if they were to 

find out?

What might 
happen if my 

conduct became 
“front page 

news”? Do I think it is 
the right thing 

to do?

Code of Conduct and Ethics

Our Values TARPS
Our values, very simply, are the standards of conduct and ethics 
expected of each and every Member acting for NSW SES.

If you are unsure about what to do, speak to a Controller, Region Controller, Manager, Director, Deputy Commissioner, or the Commissioner.

TrustT

Accountability A

RespectR

Professionalism and IntegrityP

Safety and ServiceS

What you need to know

Corporate Use of Social Media Policy

What is the policy for?
The policy defines the operation of social media within New South Wales State Emergency Service (NSW SES).

The policy focuses on establishing, managing, and decommissioning NSW SES social media sites.

Why do we have this policy?
Social media’s growing popularity creates a new set of opportunities, challenges and risks for NSW SES and its 
Members. This policy seeks to assist members to harness the benefits while minimising the risks of social media.

Social media is integral to many of our operational and non-operational activities. It contributes to NSW 
SES’ credibility and public profile and helps keep people informed, build community resilience and emergency 
preparedness.

Key points of the policy
• The policy sets compulsory standards for ALL social media sites carrying NSW SES’ branding and 

administered by NSW SES Members.  Such sites represent both NSW SES and the NSW Government, and 
are bound by laws and policies affecting NSW SES.

• All public sites must be managed in accordance with the NSW SES Code of Conduct & Ethics and the 
policy. Sites should be resourced with members skilled in use of corporate social media.

• All related sites must be named using set conventions.  Further information and guidelines on these and 
other requirements are available from the Web and Social Media Co-ordinator.

• NSW SES working group pages must be set up as closed groups.  Corporate Communications’ Web and 
Social Media Coordinator can offer guidance on establishing public and closed groups.

• Members must not post any member’s private details, details of private conversations, photographs of 
colleagues, or ‘tag’ colleagues in photographs without permission. Members are advised to ask that other 
associates not ‘tag’ them. 

FAQs
1. What should I do before creating a new Facebook page that uses the NSW SES logo? 

 New Facebook pages require written permission by the relevant manager, functional Director, and Corporate Communications Unit. Requests must be 
emailed to the Web and Social Media Co-ordinator, Corporate Communications and your supervisor/manager.  Guidelines and support are available for 
establishing a new Facebook page.

2. Who should I contact for further information in relation to the social media policy?

 For further information and guidance on anything related to the Social Media Policy please write to corporatecommunications@ses.nsw.gov.au


